ODPEPTA (nanee — «Odeprar)

OFFER (the “Offer”)

0 0e3BO3Me3HOM Mepegaye HEHHBIX Oymar
B PaMKaX MapKeTHHIOBOH aKIUH

for the gratuitous transfer of securities as
part of a marketing campaign

1. OO0mue moJ1oKeHUud

1. General Provisions

1.1. Hacrosmmii  TOKyMEHT  sBIs€TCSA
odeproit u ompeaenser yCIIOBUS
0e3BO3ME3THON Tepedaayn IEHHBIX Oymar
YactHoit kommnanuerr Freedom Advertising
Ltd. (mamee — «JlapuTenby») KIHUCHTaM
Freedom Finance Global PLC (mamee —
«FFG», «bpokep»), ¢ xotopoil [laputens
3akiounit Pamounsiit norosop Ne J[ — @I —
2026/03/04-02 ot 4.03.2026 006 oka3zaHUH
YCIIYT TIO MPOBEJACHUI0 MAPKETUHIOBOM aKIIUU
or 16.03.2026, npu yci0oBUM COOTBETCTBUS
TaKuX KITUCHTOB TpeOOBaHUSIM
COOTBETCTBYIOIIE MApPKETUHIOBOM  aKIUU
(manee — « Kinuentbl/KiaueHnry).

1.1.  This document constitutes an offer and
sets out the terms and conditions for the
gratuitous transfer of securities by the private
company Freedom Advertising Ltd. (the
“Donor”) to clients of Freedom Finance
Global PLC (the “FFG”, the “Broker”), with
which the Donor has entered into a master
services agreement Ne ] — @I — 2026/03/04-
02 04.03.2026 for the organization of a

marketing campaign dated 16.03.2026,
provided that such clients meet the
requirements of the relevant marketing

campaign (the “Clients/Client”).

1.2.  Janee no tekctry FFG u [laputens
COBMECTHO HMeHYIOTCS «CTOpPOHBI», a IO
OTAENBHOCTH — «CTOPOHAY.

1.2.  Hereinafter, FFG and the Donor shall
be collectively referred to as the “Parties”, and
individually as a “Party”.

1.3. TIlepenmaua meHHbIXx Oymar (mamee —
«ITopapox») ocymectBisercs [lapurenem B
pamkax mapkeruHrosoil akuuu FFG, ycnoBus
KOTOpOM pa3MelieHbl Ha caifte coupons-for-
gift-securities.pdf (manee —
«MapkeTHHIroBasi aKmus»), a TaKXkKe Ha
OCHOBaHUU U B COOTBETCTBHU C YCJIOBHUSAMU
Hactosiieit OdepTsl.

1.3.  The transfer of securities (the “Gift”)
shall be carried out by the Donor as part of a
marketing campaign of FFG, the terms and
conditions of which are published on the
website coupons-for-gift-securities.pdf (the
“Marketing Campaign”), and on the basis of
and in accordance with the terms of this Offer.

1.4. Hacrosmas  Odepra  azpecoBaHa
olpeneneHHoMy Kpyry jul — kiaueHtam FFG,

COOTBETCTBYIOLIUM YCIIOBUSAM
MapKeTUHIOBOM aKUuMh, — W HOIJIEKHUT
aKklenTty B IOPSAJKE M Ha  YCIOBUSAX,

yCTaHOBJIEHHBIX HacTosmei OdepToi.

1.4.  This Offer is addressed to a specific
group of persons — clients of FFG who meet
the conditions of the Marketing Campaign —
and may be accepted in the manner and subject
to the terms set out in this Offer.

2. Hpeamer OdepTnbl

2.  Subject of the Offer

2.1.  Haputens o00s3yeTcss 0Oe3BO3ME3IHO
nepenarb Knuenry Ilogapok mnpu ycinoBuu

2.1.  The Donor undertakes to transfer the
Gift to the Client on a gratuitous basis, subject

BBITIOJTHEHUSI Kinentom TpeboBanuii | to the Client’s satisfaction of the requirements
MapketunroBoi  akumu v Hacroswel | of the Marketing Campaign and this Offer.
OdepTsl.

2.2. llepemaua Ilomapkxa ocymectBisiercs | 2.2.  The Gift shall be transferred by

myTéM  3a4uClieHUsT IIeHHBIX Oymar Ha
Opoxepckwii cuétr Knuenra, otkpsiThiii B FFG.

crediting the relevant securities to the Client’s
brokerage account opened with FFG.

2.3. Hacrosmas Odepra He sBiIsSeTCS
NPEVIOKEHUEM WHBECTHPOBATh, HE CONEPIKUT
MHBECTHLIMOHHBIX  PEKOMEHIAIM W He

2.3. This Offer does not constitute an
investment offer, does not contain investment
recommendations and does not involve the
provision of investment or advisory services.
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npeamnojaractT OKa3saHUC HWHBCCTUIIUMOHHBIX
HJIN KOHCYJIbTAIUOHHBIX YCIIYT.

3.  VYcaosus nonydenus Ilogapka

3.  Conditions for Receiving the Gift

3.1.  Jna mnonyuenus Ilogapka Knuenr
00s13aH OJTHOBPEMEHHO:

3.1. To receive the Gift, the Client must
simultaneously:

a)  COOTBETCTBOBaTb  BceM  ycioBusM | a)  meet all conditions of the Marketing
MapkeTHHIOBOM aKIuH, Campaign established by FFG;
ycraHoBieHHbIM FFG;

b)  BBIIOTHUTH BCE neiictBus, | b)  perform all actions required under the
MPEAyCMOTPEHHBIE YCJIOBUSIMU Marketing Campaign;

MapKeTHHIOBOM aKLUK;

C)  YCIEUIHO POUTH npoueaypsl | ¢)  successfully complete identification,
UACHTU(HUKALINY, POBEPKH u verification and compliance procedures
KOMIIJIA€HC-KOHTPOJIs,  NPUMEHSIEMBIE applied by FFG.

FFG.
3.2. HenpoxoxiaeHue Kmuentom | 3.2.  The Client’s failure to complete the

BBIIICYKA3aHHBIX MPOLEAYP, @ TAKKE OTKa3 B
UX NPOXOXKICHUU SIBIISIETCS OCHOBAHUEM IS
oTka3za B nipenocrasienuu [logapka 6e3 kakoii-
1100 KOMIIEHCAIIMH CO CTOpoHBI [laputens u
FFG.

foregoing procedures, as well as any refusal to
undergo them, shall constitute grounds for
refusal to provide the Gift without any
compensation from the Donor and FFG.

3.3. Brpmmonnenune KiueHTOM  yCIOBHH,
IIPEyCMOTPEHHBIX IyHKTOM 3.1 HacTosuieiu
OdepTsl, a Taxke ycnoBuid MapKeTHHIOBOM
aKIUM, SIBISIETCS €ro Oe30rOBOPOYHBIM U

33. The Client’s fulfilment of the
conditions set out in Clause 3.1 of this Offer,
as well as the conditions of the Marketing
Campaign, shall constitute the Client’s

OKOHYATEJNIbHBIM  aKmentoMm  Hactosmiel | unconditional and final acceptance of this
OdepTthl. Offer.

34. Omnenka  coorBerctBusi  Kmmenra | 3.4. The assessment of the Client’s
yCIIOBUSIM MapkeTHHIOBOI akiuu | compliance with the conditions of the

ocymiectBigeTcs JlapurenemM Ha OCHOBaHUU
unpopmaruu, npegocrasinsiemoit FFG, B Tom
yucie ceegeHuit o Kirenrax, BBIMOIHUBIINX

Marketing Campaign shall be carried out by
the Donor on the basis of information provided
by FFG, including information regarding

yCIIOBUS MapkeTHHroBoM aKUuu u | Clients who have fulfilled the conditions of the
aknenroBaBmux Hacrosmyo Odepry B | Marketing Campaign and accepted this Offer
NopsiIke, MPEIYyCMOTPEHHOM  HacTosimel | in the manner prescribed herein.

Odeproii.

4. 3aBepeHM M TAPAHTHH 4.  Warranties and representations

4.1.  Knuent noarsepxaaet u rapantupyet, | 4.1.  The Client hereby represents and

4ToO:

warrants that;

4.1.1.06mamaet MOTHON IEECIOCOOHOCTRIO;

4.1.1. has full legal capacity;

4.1.2.neiicTByeT OT CBOEr0 HMEHHM U B
COOCTBEHHBIX UHTEpECax;

4.1.2. acts on his/her own behalf and in his/her
own interests;

4.1.3.He neicTByeT B KauyecTBE IOCPEAHMKA,
HOMUHAJIBHOTO JeprKarens 17031
MIPEICTABUTEIS TPETHHUX JIULL;

4.1.3.1s not acting as an intermediary, nominee
or representative of third parties;




4.1.4.Bce cpeacTBa U ONEPALNHU, CBSI3aHHBIE C
ydactueM B MapKeTUHIOBOM aKIuW,
MMEIOT 3aKOHHOE IMPOUCXOXKIACHUE U HE
CBSI3aHBbI c IIPOTUBOIIPAaBHOMN
JEeSATEIbHOCTBIO;

4.1.4.all funds and transactions related to
participation in the Marketing Campaign
have lawful origin and are not connected
with any illegal activity;

4.1.5.

HE SBJISETCA JIMIOM, B OTHOILLUCHHUHU
KOTOPOTO JEHUCTBYIOT OTPaHUYCHUS WIH

4.1.5.i1s not subject to any restrictions or
prohibitions preventing receipt of the

3aIpeThl, NPENATCTBYIOMNE OTYyUYEHUIO Gift;
ITomapka;

4.1.6.0Cc03HAaET, 4TO [Tomapox He | 4.1.6.understands that the Gift is not
COMPOBOXK/IAETCA KaKHUMH-TH00 accompanied by any guarantees of
rapaHTUSIMU JJOXOJHOCTH, COXPaHHOCTHU profitability, capital preservation or
KaluTajga  WIM ~ HMHBECTHLIMOHHOTO investment performance.
pesyInbTara.

4.1.7.nonyuenne Ilomapka He sBusetcs | 4.1.7.the receipt of the Gift shall not give rise

OCHOBAHMEM JIJIsl IPEIIBSIBICHUS KaKHX-
n1u00 TpeOOBaHMN WM TPETEH3UH K
Hapuremnto unu FFG B Oymymiem;

to any claims or demands against the
Donor or FFG in the future;

. O3HaKOMMJICS u coraceH c

nokymentamu FFG, B Tom umcie c
Pernamenrom okazaHua OpOKEPCKHUX
(areHTCKUX) yCIIyI Ha PBIHKE LEHHBIX
Oymar, u 00s13yeTcst CoONIoaTh X MpU
y4acTuu B MapKeTUHIOBOM aKIUU;

4.1.8.has reviewed and agrees to FFG’s
documents, including the Regulations
for the Provision of Brokerage (Agency)
Services in the Securities Market, and
undertakes to comply therewith in
connection with participation in the
Marketing Campaign;

4.1.9.Bcst mHbOpMAIHS, TPETOCTABICHHAS UM
B CBA3M C y4acTueM B MapKeTHHIOBOU
aKLUU, SBISETCS MOJHOM, TOCTOBEPHOMN
U aKTyaJIbHOW;

4.1.9.all information provided by him/her in
connection with participation in the
Marketing Campaign is complete,
accurate and up to date;

4.1.10. monumaer, uro Hactosimas Odepra He
SBJIIETCSL JJOTOBOPOM OKa3aHMs YCIyr U
He Boznaraer Ha [apurens mmm FFG
o0s13aHHOCTH 110 niepenaue [lomapka npu
HECOOIIOIEHUH yCIIOBHIA
MapKeTHHIOBOM aKLIUK;

4.1.10. understands that this Offer does not
constitute a service agreement and does
not oblige the Donor or FFG to transfer
the Gift where the conditions of the
Marketing Campaign are not met;

4.1.11. neiictByeT NOOPOBOJIBHO, B 3IIPABOM
yME€ U TBEPIOM MaMATH, IOJIHOCTBIO
OCO3HAa€T 3HAYCHHE U  IIPABOBBIC
MOCJIEACTBUS CBOUX JIEHCTBHI, a TakXKe
yro akuent Hacrosmie  OdepTs
OCYIIECTBIIIETCI UM 0e3 Kakoro-amuodo
oOMaHa, BBeIeHUS B 3a0MyXKICHHE,
HAaCWJIUs, yrpo3, JaBJleHUS  JMOO
CTEUCHUS THKENBIX 00CTOSTEIBCTB.

4.1.11. acts voluntarily, in a sound state of
mind and clear memory, fully
understands the significance and legal
consequences of his/her actions, and that
acceptance of this Offer is made without
any fraud, misrepresentation, deception,
violence, threats, pressure or undue
influence.

5.  OrpaHu4eHusi H IPaBo 0TKa3a

5.  Restrictions and Right of Refusal




5.1.  Jlaputens BIpaBe OTKa3aTh B Ileperade
[Togapka 1160 MPHOCTAHOBUTH €TO MEepeavy B
Cllyyae, eClu:

5.1. The Donor may refuse or suspend the
transfer of the Gift if:

5.1.1. KnueHT He  COOTBETCTBYET 5.1.1. the Client does not meet the
YCIIOBUSIM MapkeTHHroBOM conditions of the Marketing
aKLuy; Campaign;

5.1.2. [aputrenem wu (umm) FFG 5.1.2. The Donor and/or FFG have

BbISIBIICH (DaKT MPEIOCTABICHUS
Knuenrom HEJIOCTOBEPHBIX,
HENOJHBIX WJIA BBOIAIIMX B
3a0IyXIeHUE CBEICHUI;

identified the fact that the Client
has provided false, incomplete, or
misleading information;

5.1.3. KnueHT HE  COOTBETCTBYET
TpeboBaHUSAM U (WIIH) KPUTEPUSIM

5.1.3. The Client does not meet the
requirements and/or criteria of

KOMIIJIa€HC-KOHTPOJIA, compliance control, sanctions
CaHKLIMOHHOI'O u MHOTO screening, and other mandatory
00513aTEIEHOTO KOHTPOJIS, controls;

5.1.4. mepenaua [Tonapka 5.1.4. the transfer of the Gift is not
HEBO3MOXKHA I10 TEXHUYCCKHUM, possible due to technical,
pPEerylIsITOPHBIM  WJIM  HHBIM regulatory or other objective
O0OBEKTUBHBIM IIPUYHMHAM; reasons;

5.1.5. mepenaua Ilomapka Moxer 5.1.5. the transfer of the Gift may
IIPUBECTH K HapyIICHUIO result in a breach of applicable
IIPUMEHUMOI0 law;
3aKOHOJIATENbCTBA;

5.1.6. y [Hapurens u (wm) FFG 5.1.6. The Donor and/or FFG have
UMEIOTCA 000CHOBaHHbIE reasonable grounds to believe that
OCHOBaHUs T10J1ararh, 4TO the Client’s participation in the
ydacTue Kiuenta B Marketing Campaign is carried
MapKeTUHIOBOMl aKLUUU HOCHUT out in bad faith or is aimed at
HETOOPOCOBECTHBI  XapakTep abusing the terms of the
0o HaIpaBJIEHO Ha Marketing Campaign.
370yNOTpeOIeHHEe  yCIOBUSIMU

MapKkeTUHIOBOM aKIUH.

6. Ilepexox mpaB M pHUCKOB

6. Transfer of Title and Risk

6.1. IIpaBo cobctBennoctn Ha Ilomapok
nepexoaut K KiimeHTy ¢ MOMeHTa 3a4uCIIeHHS
ITonapka Ha 6poxepckuii cuér Kimenra B FFG.

6.1.  Title to the Gift shall pass to the Client
upon the crediting of the Gift to the Client’s
brokerage account with FFG.

7. Haaorn

7. Taxes

7.1.  daputeinb CaMOCTOSITEIbBHO  HECET
OTBETCTBEHHOCTH 32 YIIJIATy JIFOOBIX HAJIOTOB U
WHBIX 00s3aTeIbHBIX TUIATEKEH, MOITIeKAITIX
ymare B cBA3M c gapenuem llomapka B
COOTBETCTBUU c MIPUMEHUMBIM
3aKOHOJATEIbCTBOM.

7.1. The Donor shall be solely responsible
for the payment of any taxes or other
mandatory charges payable in connection with
the donation of the Gift in accordance with
applicable law.




7.2. Haputenp u FFG He oka3bBatoT
HAJIOTOBBIX U MHBIX KOHCYJIBTALIUM.

7.2.  Neither the Donor nor FFG provides
tax or any other advice.

8. OrpanuyeHue OTBETCTBEHHOCTH 8. Limitation of Liability
8.1.  Jlapurens He HecéT orBeTcTBeHHOCTH | 8.1.  The Donor shall not be liable for:
3a:

8.1.1. m3MeHeHue PBIHOUHOM 8.1.1. changes in the market value of
croumoctu [logapka; the Gift;

8.1.2. MHBECTULIMOHHBIC pelieHus 8.1.2. the Client’s investment
Knuenra, a TaKKe X decisions, and their
MOCIIE/ICTBUS; consequences;

8.1.3. yOBITKH, YHYIICHHYIO BBITOILY 8.1.3. losses, lost profits, or other
WA UHBIC HETaTUBHBIC adverse consequences incurred by
IIOCJIEJCTBUS,  BO3HUKIIUE Yy the Client as a result of using the
Knuenra B pe3yabrare Gift;
ucnonbs3oBanus [logapka;

8.1.4. HEBO3MOXHOCTH 8.1.4. the inability to use the Gift for
ucnonb3oBanus  Ilomapka 1o reasons beyond the Donor’s
IIPUYMHAM, HE 3aBUCAIIMM OT control, including technical
Hapurens, BKJTFOYAs failures, restrictions imposed by
TEeXHUYECKHE COOHM, OTpaHUYCHHUS third parties, or actions of
TPETBUX JIML WM JEHCTBUS governmental authorities;
rOCY/IapCTBEHHBIX OPTaHOB,;

8.1.5. HamoroBele HOCJIEACTBUS, 8.1.5. tax consequences arising for the
Bo3HMKarouue y Kirenra B cBsizu Client in connection with the
C  ToimyyeHMeM W (WIH) receipt and/or use of the Gift;
ncnoap3oBanueM llonapka;

8.1.6. HECOOTBETCTBHUE [Tonapka 8.1.6. the Gift’s failure to meet the
oxxunanusm Knuenra u (umm) ero Client’s expectations and/or the
CyOBEKTHBHOM OLICHKE Client’s subjective assessment of
none3noctu [logapka. the usefulness of the Gift.

8.2. Hu Hapurens, au FFG ne Hecyr | 8.2. Neither the Donor nor FFG shall be
OTBETCTBEHHOCTH 3a nanphetimee | liable for the Client’s subsequent disposal of

pacniopsbkenue [lomapkom Kimentom mocie
npuoOpeTeHust Knuentom npaBa
cobctBenHocty Ha [lomapoxk.

the Gift after the Client has acquired title to the
Gift.

9. IIpumeHuMoOe NMpaBo U pa3penieHne

9. Governing Law and dispute

CIIOPOB resolution
9.1. Hacrosmas Odepra perymupyercs | 9.1.  This Offer shall be governed by the law
npaBoM  MexnayHapoaHoro  ¢unancoBoro | of the Astana International Financial Centre

ueHrtpa «Acrana» (ganee — «MO®LIAY).

(the — “AIFC).

9.2. JIo0oii crop, pasHoryacue,
NPOTUBOPEYHE MM TPEOOBAHUE JOTOBOPHOTO
mbo BHEJIOTOBOPHOTO Xapakrepa,

BO3HUKaIIMe U3 Hactosmeit Odeprsl b0 B
CBS3M C HEW, BKIWYasg BOIPOCH €€

9.2. Any dispute, controversy,
disagreement or claim of a contractual or non-
contractual nature arising out of or in
connection with this Offer, including any issue
regarding its existence, validity, interpretation,




CYIIECTBOBAHUS, JeMCTBUTENILHOCTH,
TOJIKOBaHMS, aKIenra, UCTIOJIHEHUS,
HapyLWICHUsT WIM TpPeKpalleHus, MOAIeKaT
nepeaaye Ha paccMoTpeHue u
OKOHYATEJIbHOMY pAa3pelICHUI0 B TMOPSIKE
apOUTPaKHOTO pa3buparenbcTBa,
MIPOBOJMMOTO MexayHapoIHbIM

apOMTPaXXHBIM ILIEHTPOM MeXTyHapOIHOTO
¢uHaHCOBOTO IIeHTpa «AcTaHay (nanee —
«MAIl»), B coorBerctBuu ¢ IlpaBunamu
apOuTpaxa u MeIuauu MAII,
JENCTBYIOIIMMHU Ha Jatry oJauu
Peructpatopy MAIL[ npomenuss o Hauaie

acceptance,  performance, breach  or
termination, shall be referred to and finally
resolved by arbitration administered by the
International Arbitration Centre of the Astana
International Financial Centre (the “IAC”), in
accordance with the TAC Arbitration and
Mediation Rules in force as of the date on
which the request for arbitration is submitted
to the IAC Registrar, which Rules shall be
deemed to form an integral part of this Offer.

apOUTpPaXHOTO Pa30MpaTeNbCTBA, KOTOpHIE

CUUTAIOTCS HEOThEMJIEMOH YacThIO

Hactosieit OdepTsl.

93. JHo o6pamenus B MAIl Croponsl | 9.3. Prior to referring any dispute to the

00sI3YIOTCS TIPEANIPUHATE BCE pa3yMHBIE MEPBI
Ui T0CyAeOHOTO YperyiIupoBaHUs CIOpPa; B
cllydae BO3HHMKHOBEHHs IpeTeH3uu KiueHt
00s3aH HANpaBUThb TAaKyl0 MPETEH3UIO B
NUCbMEHHOW (opMe Ha aJpec >IEKTPOHHOM
IOYTHI Hapurens:
marzhan.rakhmetollanova@fads.kz, npu sTom
Japurensb 00s3aH pacCMOTPETh MOITYYECHHYIO
NPETEH3UI0 M NPUHATH  MEphl IO
yperyaupoBanuio crnopa ¢ ydyactueM FFG B
teueHue 30 (TpuALaTH) KaJeHAApHBIX HEH C
naThl €€ MOJyUYEHUs], U TOJIBKO B CIIydae €CiH
Clop He OBLI YPErylnupoBaH B yKa3aHHOM
nopsake snmbo Jlapurenb He MpeaoCTaBUII
OTBET B YCTaHOBJIEHHBI! CpoK, KineHT Bnpase

IAC, the Parties shall take all reasonable steps
to resolve the dispute through pre-arbitration
settlement; in the event of a claim, the Client
shall submit such claim in writing to the Donor
by sending it to the following email address:
marzhan.rakhmetollanova@fads.kz, and the
Donor shall review with FFG’s involvement
the claim and take steps to resolve the dispute
within 30 (thirty) calendar days from the date
of its receipt, and only if the dispute has not
been resolved in the manner described above
or the Donor has failed to respond within the
specified period, the Client shall be entitled to
refer the dispute to the IAC in accordance with
this Offer; compliance with the pre-arbitration

oOparuThcs 3a pasperienunem criopa B MAILL B | dispute  resolution procedure shall be
NOpSIIKe,  MPEIyCMOTPEHHOM  Hactosuied | mandatory.

Odeproii; cobmonenne 10cyaeOHOTo MopsIKa

ypEryIupoBaHus CIIOPOB SBJISACTCS

00s13aTEeIIbHBIM.

10. ®opc — Ma:KopHBbIE 00CTOATENbCTBA 10. Force Majeure

10.1. Croponst OCBOOOXKIAIOTCA or | 10.1. The Parties shall be released from

OTBETCTBEHHOCTHU 3a IIOJIHOE HJIM YaCTHUYHOE
HEHCIIOHEHHE 00s3aTeIbCTB MO HACTOSIICH
Odepre, ecnu Takoe HEUCIIOIHEHHE SIBUJIOCH
CIIEZICTBUEM OOCTOSTENBCTB HENPEOJOIMMON
CWIBI,  BO3HMKIIMX  IIOCI€  IIPUHATHUSA
Hacrose OdepTsl M HAXONANIMXCS BHE
pa3zyMHOro KoHTpoJisi CTOPOH, BKJIOYasi, HO HE
OrpaHUYMBASICh: CTUXMiIHbIE  OenCTBHA,
[IOJKapbl,  HABOAHECHUSA,  3E€MIICTPSICEHHS,
BOCHHBIE JIEHCTBUS, TEPPOPUCTUUECKUE AKTHI,
MaccOBbI€ OECHOPSAAKH, AMHUIAEMUH, AEUCTBUS
OpPraHOB TOCYHAPCTBEHHOW BJacTu, cOOM B

liability for total or partial failure to perform
their obligations under this Offer if such failure
results from force majeure circumstances
arising after acceptance of this Offer and
beyond the reasonable control of the Parties,
including, without limitation: natural disasters,
fires, floods, earthquakes, wars, terrorist acts,
civil unrest, epidemics, actions of
governmental  authorities,  failures  of
infrastructure, trading, settlement, depository
or information systems. The Party affected by
force majeure shall notify the other Party of the




pabote UHPPACTPYKTYPHI, TOPIOBBIX,
pacyETHBIX, JIeTI03UTAPHBIX 17031
uHpopMauMOHHBIX cucTeM. CTopoHa, Ui
KOTOpOH HACTYTIHJIH 00CTOSTENBCTBA
HETPEOJONIUMON CHIIBI, O0s3aHa yBEJOMUTD
apyryto CTOpOHY O HACTYIUIGHHH TaKHUX
00CTOSITENBCTB B Pa3yMHBIH CPOK.

occurrence of such circumstances within a
reasonable period of time.

11. 3akiaouunrejbHbIE MOJT0KECHUS

11. Final Provisions

11.1. Haputens BmpaBe B Jr000€ BpeMms
M3MEHHUTh WIHM 0TO3BaTh Hactosmyo Odepry
JI0 MOMEHTA €€ aKIIeInTa.

11.1. The Donor may amend or withdraw
this Offer at any time prior to its acceptance.

11.2. Odepra nelcTByeT B TEUCHHE CpPOKa
NpoBeeHUs] MapKeTUHIOBOM aKIMHU, €CIIA HE
OTO3BaHa paHee.

11.2. This Offer shall remain effective for the
duration of the Marketing Campaign unless
withdrawn earlier.




