O®EPTA (nanee — «Odepra»)

OFFER (the “Offer”)

0 0e3B03Me3HOI Nepenaye HeHHBIX Oymar
B PAMKAaX MapKeTHHIOBOH aKIIUH

for the gratuitous transfer of securities as
part of a marketing campaign

1. OO0mue moJIoKeHUus

1. General Provisions

Hacrosmmii nokymeHT siBnsiercss odeproil u
ONpeleNnsieT YCIIOBUS 0e3B03Me3AHOM
nepenayy eHHbIx Oymar YacTHoil kommanuen
Freedom Advertising Ltd. (mamee —
«laputenby) xmmentam Freedom Finance
Global PLC (manee — «FFG», «bpokep»), ¢
kotopor [laputens 3akirounsn  PaMouHbIA
noropop Ne JI — ®I' — 2026/03/04-02 ot
04.03.2026 00 okazaHWWM  YCIAYr IO
MPOBEACHUI0 MAapKETUHTOBOW  aKUHUM  OT
07.09.2026, mpu yCIIOBUM COOTBETCTBUS TAKUX
KJIMEHTOB TpPeOOBaHUSIM COOTBETCTBYIOLIECH

This document constitutes an offer and sets out
the terms and conditions for the gratuitous
transfer of securities by the private company
Freedom Advertising Ltd. (the “Donor”) to
clients of Freedom Finance Global PLC (the
“FFG”, the “Broker”), with which the Donor
has entered into a master services agreement
Ne JT — @I — 2026/03/04-02 dated 04.03.2026
for the organization of amarketing campaign
dated 07.09.2026, provided that such clients
meet the requirements of the relevant
marketing campaign (the “Clients/Client”).

MapKETUHIOBOI aKLUKU (manee —
«Kaunentol/Kanenry).
1.2.  Janee no tekcty Knuent u Jlaputens | 1.2.  Hereinafter, Client and the Donor shall

COBMECTHO HMeHYIOTCS «CTOpPOHBI», a IO
oTenbHOCTH — «CTOpOHaY.

be collectively referred to as the “Parties”, and
individually as a “Party”.

1.3. Ilepemaya ueHHbix Oymar (mamee —
«Ilomapox») ocymectBisercs [lapurenem B
pamkax mapkerunroBoi akuuu FFG, ycrioBust
KOTOpOH pa3MeIIeHbl Ha caiTe coupons-for-
oift-securities.pdf (manee —
«MapkeTHHIoOBasi aKuMs»), a TaKkKe Ha
OCHOBAaHMHU M B COOTBETCTBUHU C YCJIOBUSIMHU
Hactosield OdepTol.

1.3.  The transfer of securities (the “Gift”)
shall be carried out by the Donor as part of a
marketing campaign of FFG, the terms and
conditions of which are published on the
website coupons-for-gift-securities.pdf (the
“Marketing Campaign”), and on the basis of
and in accordance with the terms of this Offer.

1.4. Hacrosmas  Odepra  ampecoBaHa
onpeAeieHHOMY KpyTy Juil — kinueHTtam FFG,
COOTBETCTBYIOLIUM YCIOBUSIM
MapKeTUHIOBOM aKUuMU, — U TOMJICKUT
aKlenTty B TOpAJKE W Ha YCIOBUSX,

yCTaHOBJICHHBIX HacTosei OdepToii.

1.4. This Offer is addressed to a specific
group of persons — clients of FFG who meet
the conditions of the Marketing Campaign —
and may be accepted in the manner and subject
to the terms set out in this Offer.

2.  Hpeamer Odeprsoi

2.  Subject of the Offer

2.1.  Jlaputenp o00s3yeTcs 06e3BO3ME3IHO
nepeaars Knuenty Ilomapok npu ycioBuu

2.1. The Donor undertakes to transfer the
Gift to the Client on a gratuitous basis, subject

BBITTOJTHEHHSI Knmrentom TpeboBanuii | to the Client’s satisfaction of the requirements
MapketunroBoii  aknuu  u Hacrosimei | of the Marketing Campaign and this Offer.
OdepTsl.

2.2.  Ilepenmaua Ilomapkxa ocymectusiercs | 2.2. The Gift shall be transferred by

nyTéM 3auMCIeHUs IIeHHBIX Oymar Ha
Opoxepckuii cuét Knuenra, orkpoiTeiii B FFG.

crediting the relevant securities to the Client’s
brokerage account opened with FFG.

2.3. Hacrosmas Odepra He sBIsSeTCS
NPENIOKCHUEM WHBECTHPOBATh, HE CONEPIKHUT
HNHBECTULIMOHHBIX peKOMCHIIaLII/Iﬁ )41 HE

2.3.  This Offer does not constitute an
investment offer, does not contain investment
recommendations and does not involve the
provision of investment or advisory services.



https://fbroker.kz/file/coupons-for-gift-securities.pdf
https://fbroker.kz/file/coupons-for-gift-securities.pdf
https://fbroker.kz/file/coupons-for-gift-securities.pdf

opeamnojara€t oOKa3aHWue€ HWHBECTHIHMOHHBIX
HJIA KOHCYJIbTALIMOHHBIX YCIIYT.

3.  VYcaosus nonydenus [logapka

3.  Conditions for Receiving the Gift

3.1.  Hna mnonyuenus Ilomapka KiueHt
00s13aH OJTHOBPEMEHHO:

3.1. To receive the Gift, the Client must
simultaneously:

a)  COOTBETCTBOBaTh  BceM  ycioBusM | a) meet all conditions of the Marketing
MapkeTHHTOBOM aKIIVH, Campaign established by FFG;
ycraHoBieHHbIM FFG;

b)  BBINOJHUTH BCE neiictus, | b)  perform all actions required under the
IIPElyCMOTPEHHBIE YCIIOBUSIMU Marketing Campaign;

MapKeTUHTOBOW aKLIHH;

C)  YCIEUHO MPOUTH npouenypsl | ¢)  successfully complete identification,
UJIeHTU(DHUKAIIH, MIPOBEPKH u verification and compliance procedures
KOMITJIACHC-KOHTPOJISl,  MPUMEHSIEMbIE applied by FFG.

FFG.
3.2. HenpoxoxneHue Kmuenrom | 3.2.  The Client’s failure to complete the

BBIINICYKAa3aHHLIX IMPOLCAYP, 4@ TAKIKC OTKA3 B
X MPOXOKACHHUU SABJIACTCA OCHOBAHUCEM JJIA
O0TKa3a B Ip€AO0CTAaBJICHUHN Hoz[apKa 0e3 KaKoii-

1100 KOMITEHCAIlUK CO CTOpPOHBI Jlapurens u
FFG.

foregoing procedures, as well as any refusal to
undergo them, shall constitute grounds for
refusal to provide the Gift without any
compensation from the Donor and FFG.

3.3. Bemonaenne KimentoM ycnosui,
MPEeAYyCMOTPEHHBIX MyHKTOM 3.1 HacTosiien
Odepthl, a Takke ycnoBuid MapKeTHHIOBOM
aKIUM, SBJIsEeTCd ero 0e30rOBOPOYHBIM U

3.3.  The Client’s fulfilment of the
conditions set out in Clause 3.1 of this Offer,
as well as the conditions of the Marketing
Campaign, shall constitute the Client’s

OKOHYATENBHBIM  akmentoM  Hacrosmied | unconditional and final acceptance of this
OdepTsi. Offer.

34. Onenka  coorBerctBusi  Knmenra | 3.4. The assessment of the Client’s
YCIIOBHSM MapkeTuHroBo akiuu | compliance with the conditions of the
ocymectBisgercs Jlapurenem ¢ yuetom | Marketing Campaign shall be carried out by

uHpopmaruu, npenocrasisieMoir FFG, B Tom
qyucie cBeaeHu o KimmeHTax, BBINOIHUBIINX

YCIIOBUSA MapKeTUHTOBOM aKINH1 "
akmentoBaBmux Hacrosmyo Odepry B
MOpSAIKEe, MPEIyCMOTPEHHOM  HACTOSLIEH
Odeproii.

the Donor considering information provided
by FFG, including information regarding
Clients who have fulfilled the conditions of the
Marketing Campaign and accepted this Offer
in the manner prescribed herein.

4. 3aBepeHusi M TAPAHTHH

4.  Warranties and representations

4.1.
4TO:

KimmeHT noaTBepKaaeT u rapaHTUPYET,

4.1. The Client hereby represents and
warrants that:

4.1.1.00mamaeT MOIHON IEE€CIIOCOOHOCTHIO;

4.1.1. has full legal capacity;

4.1.2.1e#icTByeT OT CBOETO HUMEHM U B
COOCTBEHHBIX MHTEPECAX;

4.1.2. acts on his/her own behalf and in his/her
own interests;

4.1.3.He AelcTBYyeT B Ka4eCTBE MOCPENHUKA,
HOMHUHAJIBHOTO TeprKaTens W
MPEACTaBUTEIIS TPETHUX JIMIL;

4.1.3.1s not acting as an intermediary, nominee
or representative of third parties;




4.1.4.Bce cpencTBa U ONEpalyu, CBSI3aHHBIE C
ydacTueM B MapKeTMHIOBOM aKLMH,
MMEIOT 3aKOHHOE ITPOMCXOXKICHUE U HE

4.1.4.all funds and transactions related to
participation in the Marketing Campaign
have lawful origin and are not connected

CBSA3aHbI c MPOTUBOITPABHOMN with any illegal activity;
JESTEIbHOCTBIO;

4.1.5.He sBnsercs JnuioM, B orHomieHuu | 4.1.5.is not subject to any restrictions or
KOTOPOTO JCHCTBYIOT OTPaHUYCHUS WIIH prohibitions preventing receipt of the
3ampeThl, MPENSTCTBYIONINE TTOTYyYSHUIO Gift;
[Tonapka;

4.1.6.0co3HaérT, qT0 [Tomapoxk He | 4.1.6.understands that the Gift is not
COIIPOBOXKIAETCS KaKUMHU-JIN00 accompanied by any guarantees of
rapaHTUSIMU JOXOTHOCTH, COXPAHHOCTH profitability, capital preservation or
Kamutaja  WIA  HWHBECTUIIMOHHOTO investment performance.
pe3ynbTara.

4.1.7.nonyuenne Ilomapka He saBusercs | 4.1.7.the receipt of the Gift shall not give rise

OCHOBaHHEM JUIS NMPEABSIBICHUS KaKUX-
m100 TpeOOBaHMH WM TNPETEH3UH K
Hapurento uiu FFG B Oynyiem;

to any claims or demands against the
Donor or FFG in the future;

. O3HAKOMMJICS u coryiaceH C

nokymentramu FFG, B TOoM wmcie c
PermameHTOM OKa3zaHusi OpPOKEPCKUX
(areHTCKMX) yCIYr Ha PBIHKE I[EHHBIX
Oymar, u 00s3yeTcst coONmoaaTh X MpU
y4yacTud B MapKeTUHIOBOM aKIUU;

4.1.8.has reviewed and agrees to FFG’s
documents, including the Regulations
for the Provision of Brokerage (Agency)
Services in the Securities Market, and
undertakes to comply therewith in
connection with participation in the
Marketing Campaign;

4.1.9.Bcs nHGOpMALUS, TIPETIOCTABICHHAS UM
B CBA3M C ydyacTUeM B MapKeTHHIOBOU
aKIIUH, SBIISIETCS MOJTHOM, TOCTOBEPHOU
Y aKTyaJIbHOM;

4.1.9.all information provided by him/her in
connection with participation in the
Marketing Campaign is complete,
accurate and up to date;

4.1.10. monumaet, yro Hacrosamas Odepra He
SBJIIETCSL JOTOBOPOM OKa3aHMsI YCIyT U
He Boznaraer Ha J[laputens wiu FFG
00s13aHHOCTH 110 nepenaue [lopapka npu
HECOOITIOICHUH yCIIOBUI
MapKeTUHTOBOM aKIIUU;

4.1.10. understands that this Offer does not
constitute a service agreement and does
not oblige the Donor or FFG to transfer
the Gift where the conditions of the
Marketing Campaign are not met;

4.1.11. neiictByer nOOPOBOJBHO, B 3/PaBOM
yME€ U TBEPAOM NAMATH, IOJHOCTBIO
O0CO3HA€T 3HAYEHHWE U  IPaABOBBIC
IIOCJIECTBUS CBOUX JIEHCTBUM, a TaKKe
yro akuent Hactosmed  Odeprol
OCYIIECTBIIIETCS MM 0€3 Kakoro-imbo
oOMaHa, BBeIeHHS B 3a0myXIeHUE,
HaCWJIUS, yrpo3, JaBIE€HUS  JHOO
CTEUEHHUSI TSKENBIX 00CTOSTEIbCTB.

4.1.11. acts voluntarily, in a sound state of
mind and clear memory, fully
understands the significance and legal
consequences of his/her actions, and that
acceptance of this Offer is made without
any fraud, misrepresentation, deception,
violence, threats, pressure or undue
influence.

5. OrpaHu4YeHus1 H IPABO O0TKa3a

5.  Restrictions and Right of Refusal




5.1.  Hapwutensb BupaBe oTkazarh B niepenade | 5.1.  The Donor may refuse or suspend the
ITomapka 1160 nprocTaHOBUTS ero nepenady B | transfer of the Gift if:
cllydae, eCiu:

5.1.1. KameHT HE  COOTBETCTBYET 5.1.1. the Client does not meet the
YCIIOBUSIM MapkeTuHroBoi conditions of the Marketing
aKLUU; Campaign,;

5.1.2. Japutenem wu (wm) FFG 5.1.2. The Donor and/or FFG have

BBISIBIICH (DaKT MPEoCTaBICHUS
Kimmenrom HEJIOCTOBEPHBIX,
HEMOJHBIX WM BBOIAIIMX B
3a0IyX/IeHUE CBEICHUM;

identified the fact that the Client
has provided false, incomplete, or
misleading information;

5.1.3. KnueHT He  COOTBETCTBYET
TpeOOBaHUAM U (UJIH) KPUTEPHUIM

5.1.3. The Client does not meet the
requirements and/or criteria of

KOMILJIA€HC-KOHTPOJIA, compliance control, sanctions
CaHKIIMOHHOTO u WHOTO screening, and other mandatory
00s13aT€ITLHOTO KOHTPOJIS; controls;

5.1.4. nepenaua [Tonapka 5.1.4. the transfer of the Gift is not
HEBO3MOXKHA 110 TEXHUYCCKUM, possible due to technical,
PETYISITOPHBIM ~ WJIW  WHBIM regulatory or other objective
O00bEKTUBHBIM IPUIHHAM; reasons;

5.1.5. mepenmaga Ilomapka  MoOXeT 5.1.5. the transfer of the Gift may
MIPUBECTH K HapyIICHUIO result in a breach of applicable
MPUMEHHUMOTO law;
3aKOHO/IATEIIbCTBA;

5.1.6. y Hapurens u (wm) FFG 5.1.6. The Donor and/or FFG have
UMEIoTCs 000CHOBaHHbIE reasonable grounds to believe that
OCHOBaHUs OJIaraTh, 910 the Client’s participation in the
yJacTue Knuenra B Marketing Campaign is carried
MapKeTHHIOBOM akIUu HOCHUT out in bad faith or is aimed at
HEJOOPOCOBECTHBIN  XapakTep abusing the terms of the
60 HaIpaBJICHO Ha Marketing Campaign.
370ynoTpeOieHue  yCIOBUSMHU

MapKkeTHHIOBOH aKLUH.

6. Ilepexox nmpaB U PUCKOB

6. Transfer of Title and Risk

6.1. IIpaBo cobctBenHocTn Ha Ilomapok
nepexoaut K KineHTy ¢ MOMeHTa 3a4uCieHus
[Tonapka Ha 6pokepckuii cuér Kimmenra B FFG.

6.1.  Title to the Gift shall pass to the Client
upon the crediting of the Gift to the Client’s
brokerage account with FFG.

7. Hamaorn

7. Taxes

7.1.  JlapuTenb  caMOCTOSITEIBHO  HECET
OTBETCTBEHHOCTH 32 YIUIATy JIFOObIX HAJIOTOB U
UHBIX 00s13aTeNbHBIX TUIATEKEH, MOIIeKAIINX
ymiare B cBsizu ¢ japenuem Ilomapka B
COOTBETCTBUHU C IMPUMCHUMBIM
3aKOHOJATEIHCTBOM.

7.1. The Donor shall be solely responsible
for the payment of any taxes or other
mandatory charges payable in connection with
the donation of the Gift in accordance with
applicable law.




7.2.  Haputens u FFG wHe oka3biBaror
HaJIOTOBBIX U MHBIX KOHCYJIbTAIH.

7.2.  Neither the Donor nor FFG provides
tax or any other advice.

8. OrpanuveHme OTBETCTBEHHOCTH

8. Limitation of Liability

8.1.  Jlapurens He HecéT orBercTBeHHOCTH | 8.1.  The Donor shall not be liable for:
3a:

8.1.1. m3MeHeHue PBIHOYHOM 8.1.1. changes in the market value of
ctoumoctu [lonapka; the Gift;

8.1.2. MHBECTUIIMOHHBIC pereHus 8.1.2. the Client’s investment
Knwuenra, a TaKKe UX decisions, and their
MIOCTIE/ICTBUS; consequences;

8.1.3. yOBITKH, YHYLIEHHYIO BBITOJTY 8.1.3. losses, lost profits, or other
WIH UHBIC HETraTUBHEIC adverse consequences incurred by
MOCJICACTBHS, BO3HHUKIIUE Y the Client as a result of using the
Knuenra B pesynbrare Gift;
ucnons3oBanus [lonapka;

8.1.4. HEBO3MOXHOCTh 8.1.4. the inability to use the Gift for
ucrnionb3oBanus  [lomapka 1o reasons beyond the Donor’s
IIpUYMHAM, HE 3aBUCSIIMM OT control, including technical
Hapurens, BKJTFOUAsT failures, restrictions imposed by
TEXHUUYECKHE COOU, OTPaHUUCHUS third parties, or actions of
TPETBUX JIMIl WM  JEHCTBUS governmental authorities;
TOCY/IapCTBEHHBIX OPT'aHOB;

8.1.5. Haorossle MOCJIECTBHS, 8.1.5. tax consequences arising for the
BOo3HMKaromue y Kiimenra B cBsizu Client in connection with the
¢  moimyyeHueM U (WIH) receipt and/or use of the Gift;
ucnonb3oBaHueM [logapka;

8.1.6. HECOOTBETCTBHUE [Tomapka 8.1.6. the Gift’s failure to meet the
oxkunanusaM Knuenra u (unm) ero Client’s expectations and/or the
CyOBEKTUBHON OLICHKE Client’s subjective assessment of
noneznoctH [logapka. the usefulness of the Gift.

8.2. Hwu [Hapurenr, nu FFG ne Hecyr |8.2. Neither the Donor nor FFG shall be
OTBETCTBEHHOCTH 3a nanpHelimee | liable for the Client’s subsequent disposal of
pacnopsbkenue [lomapkom Kimentom mocine | the Gift after the Client has acquired title to the
pruoOpeTeHus Knuentom npasa | Gift.

COOCTBEHHOCTH Ha HOI[apOK.

9. IIpumeHuMoOe IpaBo U pa3peuieHHe

9. Governing Law and dispute

CIIOPOB resolution
9.1. Hacrosmas Odepra perymupyercs | 9.1.  This Offer shall be governed by the law
npaBoM  MexayHaponHoro  ¢uHaHcoBoro | of the Astana International Financial Centre

nenTpa «Acrana» (nanee — «KMDIIAY).

(the — “AIFC”).

9.2. Jlioboit crop, pasHoIacue,
MPOTUBOPEYHE WM TPeOOBaHKE JIOTOBOPHOTO
oo BHEJIOTOBOPHOTO Xapaxrepa,

BO3HUKaromue u3 Hactosmed Odeprsl 1160 B
CBSI3M C HEHM, BKJIWOYAsl BOINPOCHl €€

92. Any dispute, controversy,
disagreement or claim of a contractual or non-
contractual nature arising out of or in
connection with this Offer, including any issue
regarding its existence, validity, interpretation,




CYLIECTBOBaHHUS, NeWCTBUTENBHOCTH,
TOJIKOBaHUS, aKuenTa, UCIIOJIHEHMUS,
HapylIeHUsT WIM TpeKpalleHus, MoaIexar
nepenaye Ha paccMOTpeHue u
OKOHYATEIbHOMY pAa3pEIICHUI0 B IOPSIKE
apOUTpaKHOTO pa30upaTenbCTBa,
MIPOBOIMMOTO Mesx1yHapoaHbIM

apOUTPaKHBIM IIEHTPOM MEXTyHapOJHOTO
¢uHaHCOBOTO IIeHTpa «AcTaHay (nanee —
«MAIl»), B coorBerctBuM C IlpaBunamu
apbutpaxa u MequaIiu MAII,
JEMCTBYIOIIMMHU Ha nary oJia4u
Perucrpatopy MAL| mnpomenuss o Hauaie
apOUTPaKHOTO pa3doHpaTeNnbCTBA, KOTOPbHIE
CUHTAIOTCS HEOTHEMIIEMO 4acTblO
Hacrosmeid Odeprl.

acceptance,  performance, breach  or
termination, shall be referred to and finally
resolved by arbitration administered by the
International Arbitration Centre of the Astana
International Financial Centre (the “IAC”), in
accordance with the TAC Arbitration and
Mediation Rules in force as of the date on
which the request for arbitration is submitted
to the IAC Registrar, which Rules shall be
deemed to form an integral part of this Offer.

o o6pamenus B MAILL CtopoHbl 00s13y1OTCS
NPEONpUHATH BCE pPa3syMHbIE Mepbl Ul
JOCyAeOHOTO  yperyjiupoBaHUs CIOpa; B
cllydae BO3HUKHOBEHHUs MpereH3un KiueHnt
00s3aH HaNpaBUTh TAaKyl MPETEH3UI0 B
NUCBbMEHHOW (opMe Ha ajapec DIEKTPOHHOH
noutbl Jlapurens: info@fads.kz, mpu sTom
Japutenb 00s3aH pacCMOTPETh MOTYYEHHYIO
NPEeTeH3UI0 W TNPUHATH  MEpPHl 0
yperynupoBaHuto crnopa ¢ ydactuem FFG B
TedeHue 30 (TpuALaTH) KaJeHAAPHBIX JHEH C
Jathl €€ MOITY4YEeHMs], U TOJIKO B CIIydae eciiu
CIIOp HEe ObLI YyperyaupoBaH B YKa3aHHOM
nopsiaike 6o Jlapurens He MNpeaocTaBuI
OTBET B yCTAaHOBJICHHBIN CPOK, KilneHT BIipase
oOpaTtuThCs 3a paspenierrem cropa B MAILL B

Prior to referring any dispute to the IAC, the
Parties shall take all reasonable steps to resolve
the dispute through pre-arbitration settlement;
in the event of a claim, the Client shall submit
such claim in writing to the Donor by sending
it to the following email address:
info@fads.kz, and the Donor shall review with
FFG’s involvement the claim and take steps to
resolve the dispute within 30 (thirty) calendar
days from the date of its receipt, and only if the
dispute has not been resolved in the manner
described above or the Donor has failed to
respond within the specified period, the Client
shall be entitled to refer the dispute to the IAC
in accordance with this Offer; compliance with
the  pre-arbitration  dispute  resolution

HnopsiKe,  MpeaycMoTpeHHOM  Hacrtosmel | procedure shall be mandatory.

Odeproii; cobmronenue 10cyae0HOro mopsiIKa

yperyITHPOBAHHS CIIOpPOB SIBIISICTCS

00s13aTeNIbHBIM.

10. ®opc — Ma:kopHbIE 00CTOATEIHCTBA 10. Force Majeure

10.1. Croponsl O0CBOOOXKIAFOTCS or | 10.1. The Parties shall be released from

OTBETCTBEHHOCTH 3a MOJHOE WJIM YaCTHYHOE
HEHCTIONIHEHHE 00s3aTeNbCTB MO HACTOALICH
Odepre, ecnmu Takoe HEUCITOIIHEHHUE SBUIIOCH
CJIEZICTBUEM OOCTOSATENILCTB HENPEOA0INMON
CHJIBI,  BO3HHUKIIMX  TOCJE€  NPUHATHA
Hactosimed OdepTbl W HAXOISAIIMUXCS BHE
pa3zyMHoro KoHTpossi CTOpOH, BKJIIOYasi, HO He
OTPaHUYMBASACH:  CTUXUHHBIE  OEnCTBUS,
MOXKaphl,  HABOAHEHUS,  3EMIIETPSCEHUS,
BOCHHBIE JICHCTBUS, TEPPOPUCTUUECKHUE AKTHI,
MaccoBbIE€ OECIOPAIKH, SMUAEMUH, ACHCTBHUI
OpraHOB TOCYIApCTBEHHON BIacTH, cOOM B
pabote UH(PACTPYKTYPBI, TOPIOBBIX,

liability for total or partial failure to perform
their obligations under this Offer if such failure
results from force majeure circumstances
arising after acceptance of this Offer and
beyond the reasonable control of the Parties,
including, without limitation: natural disasters,
fires, floods, earthquakes, wars, terrorist acts,
civil unrest, epidemics, actions of
governmental  authorities,  failures  of
infrastructure, trading, settlement, depository
or information systems. The Party affected by
force majeure shall notify the other Party of the




pacyETHBIX, JeTIO3UTapHBIX WIH
nHpopMaunoHHbIX cucreM. CTopoHa, Ui
KOTOpOM HaCTyIWIN o0cTosITeIhCTBA

HETIPEOIONIMMON CHJIbI, 00s3aHA YBEIOMHUTH
apyrylo  CTOpOHY O HACTYIUIEHUH TaKHUX
00CTOSITEIECTB B pa3yMHBIH CPOK.

occurrence of such circumstances within a
reasonable period of time.

11. 3axkiaouunTebHbIE MOJ0KECHUS

11. Final Provisions

11.1. Haputens BmpaBe B Jr000€ BpeMms
U3MEHHUTh WK 0TO3BaTh Hactosuryto Odepry
10 MOMEHTA €€ aKIlenTa.

11.1. The Donor may amend or withdraw
this Offer at any time prior to its acceptance.

11.2. Odepra nmeiicTByeT B TEUEHHE CpOKa
MpOBEACHUST MapKeTUHIOBOM aKIUH, €CIIU HE
OTO3BaHa paHee.

11.2. This Offer shall remain effective for the
duration of the Marketing Campaign unless
withdrawn earlier.




