MpunoxxeHne N°1
k Mpukasy N2 N-®r-2025/07/01-04-04
ot 01.07.2025 r.

Appendix No.1
to the Order No. MNM-®r-2025/07/01-04-04
dated July 1, 2025.

MporpaMMa MapKeTUHIroBOW aKUuK

«WHBecTnpyi ¢ Freedom — neraii c Nomad
Club»

Llenb AKunKM — CTUMYNMPOBAHNE MPOLABMKEHUA
yenyr My6nuuHoit Komnanum «Freedom Finance
Global PLC», yBenuueHue KIMeHTCKOW 6a3bl U
TOProBoW aKTUBHOCTM WHBECTOPOB Ha PblHKE
LiEHHbIX ByMmar.

“Invest with Freedom — Fly with Nomad
Club”

Marketing Campaign Program

Purpose of the Campaign is to stimulate
promotion of Freedom Finance Global PLC services,
increase the client base and trading activity of
investors on the securities market.

1. TepMuHbI M onpeaesneHus

1. Terms and Definitions

AKUMS — MapKeTWHroBas akuus «/HeecTupyi
Freedom — netan ¢ Nomad Club», nposoavmas

Campaign means the marketing campaign of
Refund of the “Invest with Freedom — Fly with

Komnavuelt B cootsetcteuM C  ycnosuamu | Nomad Club”, that is conducted by the Company,

HacTosLei Mporpammsi. in accordance with the terms and conditions of this
Program.

KnueHt - ¢uanueckoe nvuo, noanucaswee | Client means an individual who has signed the

3asB/ieHne O NpucoeauMHeHun K PernameHTy B
COOTBETCTBUM C NpunoxxeHneM 1A k PernameHTy.

application for Accession to the Regulations
according to Annex 1A to the Regulations.

OpraHuzatop wnu Komnauusa — [lyb6nuyHas
Komnauus «Freedom Finance Global PLC»,
3aperncTpupoBaHHas W OCYLIECTBASIOWAs CBOWO
[esaTeflbHoCTb B COOTBETCTBMM  C  MpaBoM
MexxayHapoaHOro pMHAHCOBOro LIEHTpA «ACTaHa»
(panee — M®LA) Ha ocHoBaHuM nuueHsun N2
AFSA-A-LA-2020-0019 ot 23 saxBaps 2025 roaa,
BblAgaHHoW KomuteTom MOLIA no perynMpoBaHuto
(hnHaHCOBBIX YCAyT.

fOpuanyeckuit agpec: Pecnybnuka KasaxcraH, r.
ActaHa, yn. [JocTblk, 3aaHue 16, BH. 2.

Organizer or the Company means Freedom
Finance Global PLC registered and operating in
accordance with the laws of the Astana
International Financial Centre (hereinafter referred
to as the AIFC), on the basis of License No. AFSA-
A-LA-2020-0019 dated January 23, 2025, issued
by the Astana Financial Services Authority.

Legal address: Republic of Kazakhstan, Astana, 16
Dostyk Street, Built-In Non-Residential Facility 2.

Nomad Club - nporpamMma  JI0S/IbHOCTU
aBuakoMmnanun Air Astana (AO «3ip ActaHa»), B
paMKax ~ KOTOpPOWM  YYaCTHWKM  HakamiueaioT

60oHycHble 6ansibl (MUK) 3a NEpenéTbl.

Nomad Club means the loyalty program of the
airline Air Astana (JSC “Air Astana”), under which
members accumulate bonus points (miles) for
flights.

BoHycHble 6annbl — Gannbl (6annsl Nomad
club), Hauucnsemble ydacTHMKaM Akuum B
nporpamme Nomad Club npu BbINONHEHUN yC/I0BUi
HacTosiLen Mporpammsi:
https://airastana.com/kaz-ru/nomad-club/nomad-
club-programme

Bonus Points means points (Nomad Club Points)
awarded to the participants of the Campaign under
the Nomad Club loyalty program upon fulfillment of
the conditions of this Program, as described at:
https://airastana.com/kaz-ru/nomad—club/nomad—
club-programme.

NMepuoa nposeaeHuss Akuumm - nepvog, | Campaign Period means the period specified in
yKasaHHbIi B N. 2.2. [porpammsl. Clause 2.2 of the Program.
Mporpamma - HacToswas Mporpamma | Program means this “Invest with Freedom — Fly

peknamMHol akuum «MHeectupyit ¢ Freedom -
netait ¢ Nomad Club».

with Nomad Club” Marketing Campaign Program.




PernaMeHT — PernamMeHT okasaHus BpoKepcKux
(areHTckmx) yCnyr Ha pbiHKE LUEeHHbIX Bymar
KoMnaHuu.

Regulations mean the Regulations on provision
of brokerage (agency) services on the securities
market.

YyacTtHUK — [eecrnocobHoe dusmyeckoe nuuo,
JocTurwee Bo3pacta 18 neTt, BbiNOMHUBLLEE
ycnoBus ydactvsi B AKUMN.

Participant means a capable individual who has
reached the age of 18, who has fulfilled the
conditions for participation in the Campaign.

Caenka — VCNOSIHEHHOE MOpyYeHWEe Ha MOKYMKY
LieHHbIx Bymar.

Transaction means an executed order for the
purchase of securities.

UHBecTULMOHHBbIA NopTdenb — CyMMa akT1BOB
KnuneHnTa Ha cyeTax KoMnaHuu.

Investment Portfolio — the total amount of the
Client's assets held in accounts with the Company.

2. MNepuopa, MecTo NpoBefieHUA N YCI0BUSA
AKuun:

2. Period, Venue and Terms of the
Campaign:

2.1.  Akums  npoBoauTCA  Ha
Pecny6nvkun KasaxcraH.

TeppUTOpUM

2.1. The Campaign is held on the territory of the
Republic of Kazakhstan.

2.2. Mepwuoa nposeaexns Akunn — ¢ 1 nions 2025
roga rno 31 mapta 2026 roaa BK/IOUUTENBHO.

2.2. The Campaign period is from July 01, 2025 to
March 31, 2026, inclusive.

2.3.
HaYMCNAOTCS
npasunam:

paMkax  AKUUU
no cneayowmm

BoHycHble  6annbl B
YyacTtHukam

2.3. Bonus Points under the Campaign shall be
credited to Participants based on the following
rules:

2.3.4. Ecnu  YyaCTHMK  BNEpPBble  OTKPblI
6pokepckuit  cyeT B KomnaHum  cornacHo
PernameHTy ¥ NEPBUYHO MOMONHWMA 3TOT XKe
BpOKEpPCKMi cYeT Ha CyMMy OT 5 000 (NATb ThicaY)
ponnapos CLUA, To YuyacTHuky Hauncnsetcs 5 000
BOHYCHbIX 6annos.

2.3.4. If a Participant opens a brokerage account
with the Company for the first time in accordance
with the Regulations and makes an initial deposit
of at least 5,000 (five thousand) US dollars into the
same brokerage account, the Participant will
receive 5,000 Bonus Points.

2.3.5; Ecrm YyacTHuK yxe nmeeT
MHBECTULIMOHHBIN noptdens (nanee —
nopTdens), akTuebl KOTOpOro npesbiwakoT 5 000
(nsTb Thicau) gonnapos CLA, To BoHycHble 6annbl
onpeaensoTcs ncxoas 3 Konunyecrsa
CpeAHEMECSYHbIX aKTUBOB Ha BPOKEPCKUX cyeTax
YyacTHUKa B KOMNaHW1 No COCTOSIHWIO Ha NnepBblii
KafeHaapHbii  JeHb OTYeTHOro  Mecsua B
COOTBETCTBMM C MyHKTOM 2.4  HacToswei
MporpaMmsl.

2.3.5. If a Participant already has an Investment
Portfolio (hereinafter referred to as portfolio) with
assets more than 5,000 (five thousand) US dollars,
the Bonus Points are determined based on the
amount of the Participant’s average monthly assets
in brokerage accounts with the Company as of the
first calendar day of the reporting month, in
accordance with Clause 2.4 of this Program.

2.4. BoHycHble 6annbl HauncnsoTes 3a Caenky(-u)
MO <«MOKYMNKe» LeHHbIX 6ymar no cneaytowmm
rpaBuiaM:

e ansa noptdens or $5 000 ao $20 000
BKOUMTENbHO): 1 (0ANH) BOHYCHBIN 6ann
3a Kaxgble 70 (ceMbaecaT) AONIApoB
CLUA;

e ans noptdens ot $20 001 po $50 000
BKOUUTENLHO): 1 (0AMH) BoHyCHbIN 6ann
3a kaxable 50 (NATbAecAT) AONIapoB
CLUA;

e ansa noptdens or $50 001 go $300 000
BKAtOUNTENbHO): 1 (0AMH) BOHYCHbIN 6ann
3a Kaable 25 (aBaauatb NATb) AONNAPOB
CLUA;

2.4. Bonus Points shall be awarded for securities
“purchase” Transaction(s) as follows:

e for portfolio from USD 5,000 to USD
20,000 inclusive): 1 (one) Bonus Point for
every seventy (70) US dollars;

e for portfolio from USD 20,001 to USD
50,000 inclusive): 1 (one) Bonus Point for
every fifty (50) US dollars;

o for portfolio from USD 50,001 to USD
300,000 inclusive): 1 (one) Bonus Point for
every twenty-five (25) US dollars;

e for portfolio from USD 300,001 and
above): 1 (one) Bonus Point for every
fifteen (15) US dollars.




e ans noptdens ot $300 001 u Bbiwe): 1
(oamH) BoHycHbIl 6ann 3a kaxable 15
(naTHapuatb) aonnapos CLUA.

YuuTtbiBaeTCcd  TO/IBKO  MOKynHas  CTOMMOCTb

Cpenku, 6e3 yuyeta KOMUCCUN.

Only the purchase value of the Transaction is taken
into account, excluding any commissions.

2.5. BOHyCHble 6annbl HauucnsoTes 3a Caenky(-n)
no NpUOBPETEHUIO LieHHbIX ByMar, COBEpLUEHHbIE
YyacTHUKOM B pamkax AKUUKW, B COOTBETCTBUMU C

YPOBHAMU NOSANBbHOCTU “n ob6bEMaMu,
yCTaHOBMIEHHbIMW HacTosiLeit lporpaMMoi, npu
cobntoaeHumn YCII0BUIA, npeaycMOTPEHHbIX
OpraHu3aTopom.

2.5. Bonus Points shall be awarded for securities
purchase Transaction(s) executed by the
Participant within the scope of the Campaign, in
accordance with the loyalty levels and volume
thresholds established in this Program, subject to
the conditions set by the Organizer.

3. NpaBa 1 obs3aTtenscrsa OpraHn3sarTopa n
YyacTHUKOB AKLUU

3. Rights and Obligations of the Campaign
Organizer and Participants

3.1. YyacTHMK Bnpase:

3.1. The Participant is entitled to:

3.1.1. nonyyaTb uWHPOPMALMIO O CPOKax M
YCNOBUSIX nposeAeHns Akumm yepes
oduumancHble NHGOPMaLMOHHbIE pecypchl

OpraHusaTopa BK/OYas, HO HE OrpaHU4MBasnch
ouUManbHBIMU CTPaHULIAMU B COLMAnbHbIX CETSX,
Hapy>HOW peksiamMoi, a TaKkKe MHbIMU KaHanamu
KOMMYHUKaLIMK, UCMonb3yeMbiMi OpraHn3aTopoM
AN pacnpocTpaHeHus nHhopMauum;

3.1.1. obtain information about the terms and
conditions of the Campaign through the
Organizer’s official information resources, including
but not limited to official social media pages,
outdoor advertising, and other communication
channels used by the Organizer to disseminate
information;

3.1.2. nonyyatb cBegeHuss 06 OpraHusaTope
AKUMM B Npesenax, NpeayCMOTPeHHbIX HacToALLEN
MporpaMMoit.

3.1.2. receive information about the Campaign
Organizer within the scope provided for by this
Program.

3.2. YuacTHuk obsasyercs:

3.2. The Participant undertakes to:

3.2.1. cobnoaatb Hacroawwme lpaBuna, B T. 4.
BbINOJSHATL BCE [IENCTBUSA, CBA3AHHbIE C y4acTheM
B AKUMM B  YCTAGHOB/NEHHble  HacTosLei
MporpaMMoii CpoKH;

3.2.1. comply with this Program, including
performing all activities related to participation in
the Campaign, within the timeframes established
by this Program;

3.2.2. HEecTu CaMOCTOATEeNbHO BCE PacxXoibl,
CBSI3aHHbIE C yyacTveM B AkuuK, BrIoYas (HO He
orpaHuumMBasch) pacxoabl 3a WHTepHeT, TenedoH
1 npoyee;

3.2.2. bear all costs associated with participation in
the Campaign, including (but not limited to) costs
for the Internet, telephone, etc.;

3.2.3. HecTu UHblE 0ba3aTensCeTsa,
npeAycMOTpeHHble  HacTosileit MporpamMMon 1
[EelCTBYIOWMM  3aKOHOAATENBCTBOM  Pecry6nmnku
KazaxcTaH.

3.2.3. bear other obligations stipulated by this
Program and the current legislation of the Republic
of Kazakhstan.

3.2.4. npepoctaBuTb  OpraHu3aTopy  CBOVA
UAEHTUDNKALMOHHbIN HoMep y4YacCTHUKa
nporpammbl Nomad Club # aaTb cornacue Ha ero
ucrnonb3oBaHue  Ans uenen peanvsauumu
HacTosiwel  [porpamMMbl.  YYaCTHUK  HECET
OTBETCTBEHHOCTb 3@ MOSIHOTY W /[IOCTOBEPHOCTb
nepeaaBaeMon HdopMauuu.

3.2.4. The Participant undertakes to provide the
Organizer with their Nomad Club membership ID
number and to consent to its use for the purposes
of this Program. The Participant bears full
responsibility for the accuracy and completeness of
the information submitted.

3.3. OpraHusarop Bnpase:

3.3. The Organizer is entitled to:

3.3.1. He BcTynatb B MUCbMEHHbIE NEPEroBOPbI
unn miobble Apyrve KOHTakTbl € Y4acTHUKaMu
Akumm, 3a NCKIIOYEHUEM CNy4aes,
npeaycMOTPEHHbIX HacTosiLel MporpamMmoit;

3.3.1. not enter into written negotiations or any
other contacts with the Participants of the
Campaign, except for cases stipulated by this
Program;




3.3.2. 3anpawuBaTb y Y4YacTHUKOB HEOBXOAWUMYHO
UHpOpMauMlo U AOKYMEHTbI B ClydyasX,
NpefyCMOTPeHHbIX HacTosiwel [porpamMoi, a
TaKkKe WHbIe [OKYMEHTbl ANA NPEeAoCTaBieHnus B
rocylapCTBeHHbIE OpraHbl;

3.3.2. request the Participants for the necessary
information and documents in cases stipulated by
this Program, as well as other documents for
submission to government agencies;

3.3.3 npoanuTb, MNPUWOCTaHOBWUTb, MNPEKpaTUTb
AkuMio B N06OI MOMEHT, npeaynpeavs 06 3TOM
YYaCcTHUKOB.

3.3.3 Extend, suspend, or terminate the Campaign
at any time notifying the Participants thereof.

3.4. OpraHusartop obs3syercs:

3.4. The Organizer undertakes to:

34.1. cobnoaatb ycnosus HacTosLen
MporpaMMbil, BLINONHSATb BCE AENCTBUS, CBA3AHHbIE

3.4.1. comply with the terms of this Program,
perform all activities related to the Campaign,

C npoBedeHMeM AkuuM, B YCTaHOB/EHHble | within the timeframes established by this Program;
HacTosiLel MporpaMMoii Cpoky;
3.4.2. obecneuuTb nposeaeHve Akumv B | 3.4.2. ensure that the Campaign is held in

COOTBETCTBUM C HacTosLel MporpaMMon;

accordance with this Program;

3.4.3. HanpaenaTb B aapec AO «3up AcTaHa» o 5
(naTtoro) paboyero AHA Mecsaua, CleAylowero 3a
OTYETHbIM, MOpPYYEHUE O HAUUCNEHUU BOHYCHbIX
GannoB  YyacTHuKam  Akuuu,  BbIMOSHUBLINM
ycnoBus HacTosiweit MNporpammbi.

3.4.3. Submit an instruction to JSC “Air Astana” by
the 5th (fifth) business day of the month following
the reporting month to credit Bonus Points to the
Participants of the Promotion who have met the
conditions of this Program.

3.4.4. obecrneunTb UHHOPMUPOBAHWUE YUHACTHUKOB
06 ycnoBusx nposeAeHus  Akuuu  nyTeMm
pasMelleHnst  Hactoswei  porpamMMbl  Ha
oduuMansHoM caitte KomnaHuv W/uam MHbIMK
cnocobamu no yCMOTpeHnio KoMnaHuu.

3.4.4. ensure that Participants are informed about
the terms of the Campaign by publishing this
Program on the Company'’s official website and/or
through other communication channels at the
Company’s discretion.

4. OcHOBHble TpeboBaHusa ANA y4acTvs B
Akuum

4. Principal Requirements for Participation
in the Campaign

4.1. Tpe6oBaHusa ANs yyacTus B AKuuu:

4.1. Requirements for participation in the
Campaign:

4.1.1. YyacTHUKOM ABNSIeTCA KnueHT,
BbIMOMHUBLUMIA  YCNOBWS, npefycMoTpeHHbIe
NyHKTOM 2 HacToswen [lporpamMmbl, a TaKkxe
OQHOBPEMEHHO  SIBNSIOWMIACS  AEACTBYIOLMM
yyactHmkoM Nomad Club.

4.1.1. The Participant is a Client who has fulfilled
the conditions set forth in Clause 2 of this Program
and is simultaneously an active member of the
Nomad Club.

5. OTBeTCTBEHHOCTb

5. Liability

5.1. Opranusatop 1 YuYaCTHUKM  HECyT
OTBETCTBEHHOCTb 3@  WCMOSIHEHWe  W/uiu
HEHaAnexallee UCTONHEHUS CBOMX 06A3aTeNbCTB,
yCTaHOB/NEHHbIX HacTosLel MporpaMMoi.

5.1. The Organizer and Participants are responsible
for fulfillment and/or improper fulfillment of their
obligations established by this Program.

5.2. OpraHu3aTop He HeceT OTBETCTBEHHOCTb 3a:
(@) TOYHOCTb M [AOCTOBEPHOCTb niobon
nHdOpMaUmMK, NpeAocTaBneHHoit e KnueHtamu u
YyacTHMKaMM B COOTBETCTBMM C  YCJIOBUAMU
Mporpammbl, (b)  npepocTaBnexune Takowu
nHopMaumm KnueHTamu B CPOKM, YCTAHOB/IEHHbIE
MporpamMmoit, (C) HEBO3MOXHOCTb UCMOJTHUTL CBOW
obsizaTenbctBa B pe3ynbTate  HacTynieHus
HenpeaBUAEHHbIX 0BCTOATENLCTB BHE Pa3yMHOro
KoHTpons OpraHu3aTopa.

5.2. The Organizer bears no liability for: (a)
accuracy and reliability of any information provided
by the Clients and Participants, in accordance with
the terms of the Program, (b) provision of such
information by the Clients, within the timeframes
stipulated by the Program, (c) inability to fulfill its
obligations, as a result of unforeseen
circumstances beyond the reasonable control of
the Organizer.

5.3. OpraHu3aTop He HecéT OTBEeTCTBEHHOCTU 3a
npeaocTaBnieHne, 3aunciieHne, WCNosb30BaHUE,
Bo3BpaT /M0 MHOE  aAMWUHUCTPUpOBaHUe

5.3. The Organizer shall bear no responsibility for
the provision, accrual, use, refund, or any other
administration of Bonus Points governed by the
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BOHYCHbIX 6a//ioB, HaxoAslMXCS B BEAEHUU

nporpaMmbl NOSNBHOCTU Nomad Club,
agMuHucTpupyemont AO  «3iip  ActaHa». Bce
obsi3aTenbpCTsa no MCMO/1b30BaHWUIO 7

06CnyMBaHUIO BOHYCHBIX 6anfioB UCMONHAKTCA
AO «3iip AcTaHa» CaMOCTOSITE/IbHO, Ha YC/I0BUAX,
npeaycMOTPEHHbIX COOTBETCTBYOLMMU
npasunamv Nomad Club.

Nomad Club loyalty program administered by JSC
“Air Astana.” All obligations related to the use and
servicing of Bonus Points shall be fulfilled solely by
JSC “Air Astana” in accordance with the terms and
conditions set forth in the applicable Nomad Club
rules.

6. UHble ycnoBusa AKLMK

6. Other Terms and Conditions of the
Campaign

6.1. MyTeM BbINONHEHUS YCIIOBUI, YKa3aHHbIX B M.
4.1 MMporpammbl, KnuveHTbl MOATBEPXAAOT, YTO
O3HaKOMWIUCb C  yaiosuaMu  [porpamMmbl - U
NPUHMMAIOT W COrNaLLaoTCs C ee YCIIOBUAMMU.

6.1. By complying with the conditions stipulated in
Clause 4.1 hereof, the Clients confirm that they
have read, accept and agree with the terms and
conditions of the Program.

6.2. [lyTeM BbINOSHEHWS YC/IOBUIA, KOTOpblE
ykazaHel B N. 4.1.1. Tlporpammbl Y4acTHUK
NOATBEPXKAAET, YTO MOMHOCTBIO O3HAKOM/IEH U
cornaceH ¢ Hactosuen MporpamMmoit n kak KnneHt
KoMnaHuuM B pamkax PernameHTta npeaoctaBsui
KoMnaHuuM cBoe cornacve Ha: (@) cbop u
06paboTKy CBOWMX MEPCOHasbHbIX AAHHbIX Kak Ha
GyMaXKHbIX HOCUTEnNsX, Tak W B 3/IEKTPOHHOM
dopmate, B MaccuBax (Habop  AaHHbIX,
no3BonsOWMA MO KakoW-nnbo  BeNUYMHE
(napameTpy) HaliTu COOTBETCTBYIOLIME AAHHbIE) U
(unn) 6asax AaHHbIX KomnaHum anis paspabotku
KomnaHuen u ee addunMpoBaHHbIMU NULAMU
MapKETUHTOBbIX W PeKNamHbIX — akuuih, Ans
MapKeTMHIOBbIX ~ Lenei, MpOoBefeHNs  aKuuii,
npenoctasnienus (nepecbinkn) KnveHTy tobbix
uHbopMaLMOHHbIX MaTepuanos; u (b) cbop w
06paboTky [aHHbIX, KoTOpble MoryT
aBTOMAaTUYeCKn  nepeaaBaTbCsl B MOMEHT
npebbiBaHna KnueHta Ha WHTepHeT-pecypcax
KomnaHuu (B ToM yucne IP aapeca, nHdopmauum
u3 cookies, uHdopMauum o Gpaysepe (MM UHOIA
nporpaMMe, KoTopas OCyWeCTBASeT AOCTyn K
rnokasy peksiambl), BpEMEHU AOCTyna U T.M.).

6.2. By complying with the conditions stipulated in
Clause 4.1.1. hereof, the Participant confirms that
he/she is fully familiar and agrees with this
Program, and as the Client of the Company, within
the framework of the Regulations, has provided the
Company with his/her consent to: (a) collection
and processing of his/her personal data both on
paper and in electronic format, in arrays (a set of
data that allows finding the relevant data by any
value (parameter)) and (or) the Company's
databases for development, by the Company and
its affiliates, of marketing and advertising
campaigns, for marketing purposes, holding the
campaigns, providing (forwarding) any information
materials to the Client; and (b) collection and
processing of data that can be automatically
transmitted while the Client is on the Company's
Internet resources (including IP addresses,
information from cookies, information about the
browser (or other program that provides access to
displaying advertising), access time, etc.).

6.3. KnneHTbl 1 YYaCTHUKM COrnawiatoTcs C TeM,
YTO B KayecTBe pecypcoB Ans NpoBeaeHNs AKLuK
MOryT WUCMOJb30BaThCA BEGCANTbI U NPUIIOXKEHWS

TpeTbMX N1, HaxoAswMuecs 3a npeaenamu
XOCTUHIOBOrO MpocTpaHcTea KommaHuu, rae
uHdopMaums o  KnuveHtax M YyacTHUKaxX

cobupaetcs u/unu obpabaTbiBaeTca BHE NpsSMOro
koHTpons Komnavuu. B Takom cnyvae cbop u
obpaboTka  uHdOpPMauMM,  NOMyYEeHHOW  OT
KnueHToB M YYaCTHMKOB  TakKMMWU  TPETbUMMU
nuuamy, 6yaet perynvpoBaTbCsl  MOJOXEH)
COOTBETCTBYIOWMX [JOKYMEHTOB TaKuX
nu.

6.3. The Clients and Participants agree that
websites and applications of the third parties
located outside the Company's hosting space may
be used as resources for conducting the Campaign
where information about the Clients and
Participants is collected and/or processed outside
the direct control of the Company. In such a case,
collection and processing of information received
from the Clients and Participants by such third
parties will be governed by the provisions of the
“relevant documents of such third parties.
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